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RUNGCHAROON & SONS CO..LTD
COMPANY PROFILE




Company Name
CEO
Address

Annual Turnover :

: RUNGCHAROON & SONS CO., LTD.
: WATTANAPAS RUNGCHAROON
: 10 Suksawat 30 Yaek 8-1 Radboorana Bangpakok

Bangkok Thailand 10140
USS 5,720,479 (8,008,498,985.63 KRW)

RUNGCHAROON & SONS CO.LTD
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Capacity : million units/year
Employees : 145 persons(2112)
Products . Produce Cotton Swab, Cotton Ball, Cotton Pad

Distribute Facial tissue and Wet tissue

Distribute Retail Home Appliances




TIMELINE

o & &
Company established start international trade (export) / ISO 9001:2015 BS! first 3 years
acquire Thailand brand and SGS ongoing

(Thailand trusted mark)

COMPANY AWARDS




GLOBAL OPERATION



DISTRIBUTION CHANNEL
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makroa TOPS Zuchar® T %IT(S; .
Shopee XU Lazada

livingmall Wl y

Offline store

Baby
Product

balbyshop

t‘ j BEAUTRIUM
10180

Store Country
© RUSSIA, FRANCE , MOROCCO, SPAIN, HUNGARY , ITALY QO WK © uUsA © UAE, SAUDI ARABIA, OMAN, QATAR , KUWAIT , BAHRAIN ,MALAYSIA



RUNGCHAROON & SONS CO.LTD
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WHO ARE WE?
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BRAND CORE VALUE

lS‘IUNlUEDU‘ItyO'I um1s WaUUNauA

tumsAoassauAIna AW Fimau[anﬂ user e_x:per‘ience;
SIMIKLN=AU LasddEonKaIAKkans hAuvanA Tise:zlu ! v
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yavAduAUSUIKU magic moment lunagdva emotional and phy ‘ ‘ f FOALATUNTWUDIVFUAT
AlGI5T30 soudv packaging - dudvijoandn -

Aloatdu uazudasAuavinadau —

aoulong aoaulong aoauldng aoaulong
Quality. innovation. customer sustainability.
satisfaction.



BRAND CONCEPT

haii mart - (U, Hai. uwlas

(FUg,ukav,anuf) Asoudvuavh WNAQ dksL

Woanoangh Brand tagline A3 "better life start here”



BRAND CHARACTER
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+ Axgynanauduuazldusssund@ mikiseaauisaldoudanuiau
[dagovisane

* 1S590a10 SaUAdU uazlkANudneyauAumwlunnmsaaaus
tudunmsriimiu 1saiAULYLUULAAIUEIUISA UBDKINTOIEDAN
ADAIUKLIE LLAzALAAUDAUAZDUYDVISD

+ 1saluldAuRMUNS:uAWEVagDIGY) UdD:UaVKIADATAIA
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Electric
Salad spinner

Electric
Pepper mill




PRODUCT

. TPU Cutting board set
Water jug

Knife tool
carrier set

Electric
Salad spinner

i B L TR NN L

Electric Detachable set Seasoning
Pepper mill combination set




EUROMONITOR INFORMATION

Sales of Food Preparation Appliances
Retail Volume - '000 units - 2009-2028

1,370,000 units

haii mart's sales forecast is projected to reach 200 million THB by 2026.



EUROMONITOR INFORMATION

Retail Channels

Retail Channels for Food Preparation Appliances
Retail Volume 2023 and Percentage Point Growth - 2018-2023

20.2% W Grocery Retailers 20.2% W Hypermarkets
° °
- °

79.7% ¥ Retail Offline

100% = Retail Channels 15.7% W General Merchandise Stores
P
E—

20.3% A\ Retail E-Commerce

59.4% W Non-Grocery Retailers 28.8% W Appliances and Electronics
-4 b4
® ¥ Specialists

14.9% W Home Products Specialists

A Increasing W Decreasing = No change




OUR STRATEGY

in 2025
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* 21wnagnsmsidigoaralaslkAnudriAgyAuAuNIWUINAIINISAASTA
* 101dy¥ovN1© Modern Trade melu 6 Whauusa wWumsmaalasaulau
lazm1znauaala Wellness / Home Lifestyle tudaalu

o 1IS1dAUNaaralngWuagvd tazwsaulKkusSAISATUKaALUIUDEIVASUIDDS




OUR STRATEGY
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OFFLINE POP-UP STORE
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EMPORIUM 2025 ONE BANGKOK 2025 CENTRAL CHIDLOM
Weekdays (Monday-Friday) : Weekdays (Monday-Friday) : Weekdays (Monday-Friday) :
Approximately 60,000-70,000 visitors 30.000 visitors 30.000 visitors
Weekends (Saturday-Sunday) : Weekends (Saturday-Sunday) : Weekends (Saturday-Sunday) :
Approximately 80,000-120,000 visitors 20,000 visitors 70,000 visitors
**Premium customers, and families **white collar, and the new generation **Premium customers, families,

(Gen X & Gen Y)** (Gen X, Gen Y & Gen Z)** and the new generation (Gen Y & Gen 2)**




Booth Productivity ysfionssuus:srduwusua:skuiraduAnnsoonsd uusud Haii Mart

Food Patio - lBunSawans usodmu: du G Food Ville - 1Bunsawanda acidasd T <




Mock-Up Product dnnvludndogmwdunnisludgugoirnis

Food Patio - i5unsawans udodsuu: su G Food Park - 1lGUNSawan s 1LEANA




Mock-Up Product dnavlsdndoea10daunngludgugoins

Food Patio - 1Bunsaws:s1w 9 du 6 Hug Thai - Bunsa3ad
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Peper Placemat dounusovn1no1nkisNMeludugdoinis

Food World - iBun§adad du 7 Food Ville - ilBun§awaéida 3ardad




TVC Digital TV (Cash Card )

Food World - iGunsadan vu 7 Food Patio - 1GUnSawansn 1dv3suu: su G




MARKETING :
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©ne ) ORIGINAL

"oneD ORIGINAL is a platform presenting high-quality Thai content,
aiming to set a new standard in the Thai entertainment industry while fully catering to
the demands of the digital age. This year, we have sponsored two projects : |
TASTE and The Wicked Game." \

© 2024-2025 oneD, All rights reserved ©ne ) ORIGINAL
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ANduians 19a1 20.30 — 21.30 U.

NINSAAU : gauun a1swi 194:A8 : Romantic Drama



LIVE STREAMING

< nisamanee_nutt & &

Nisamanee Lertvorapong . 03suwudu of the Year
' v U:lﬁ\) : Wiso e
9,954 1.2M 198 sl oo SRy i
— 2.7 uns AL B m:w?:n;x::?:'
posts followers following &u 21.30u. 256 @ ., =l

Public figure

@lipit.official

@pherone_nb

For work Line: @nisamanee.nutt
Call: k.ploy 0969162598 =

(2) youtu.be/-V47LjjVPVY?si=nGtiwSboMX6i-V...

AdovinaUiu

VY wudu 27 auaIwus
a1 19.00u.
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LIVE STREAMING -

< juepakofficial &
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4,027 851K 1,689
posts followers following

Public figure

FB : Chatsak Mahata

PAGE : Juepakofficial

LINE for work : @juepak
 089-693-9703 (Max... more

é) youtu.be/RY9j7Lzp-FI?si=mywEHNS71RUXPV...

@ juepakofficial Q #Infina1Aar 1 more
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l COOKING CLASS - MAEBAN
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© COPYRIGHTS 2025 RUNGCHAROON & SONS CO., LTD. ALL RIGHTS RESERVED.



l COOKING CLASS - MAEBAN

© COPYRIGHTS 2025 RUNGCHAROON & SONS CO., LTD. ALL RIGHTS RESERVED.



l COOKING CLASS - MAEBAN
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© COPYRIGHTS 2025 RUNGCHAROON & SONS CO., LTD. ALL RIGHTS RESERVED.



I Masterchef The Series - Chef Tas 1 EP (6 EP)
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© COPYRIGHTS 2025 RUNGCHAROON & SONS CO., LTD. ALL RIGHTS RESERVED.



Ionguoavlasvais
U Power
Marketing Idea Challenge SS.8

© COPYRIGHTS 2025 RUNGCHAROON & SONS CO., LTD. ALL RIGHTS RESERVED.



Product: haii Salad Spinner

haii electric salad spinner
uuna 4.75 aas

- eroaaomsaoaaoooasa =l AU
Perfect Spin wuaa lWEJ\)ﬂOUUﬂ
H’GOU’]OOﬂO’mGJﬂTO [UWdovusy
Thuo healthy yovAnu aungas U
Wouijo #muauihauﬂnao

uam 2,692.- uIn s1ma‘1nsum campaign
u-power = 999.- uan uautgravdn 1 uda

© COPYRIGHTS 2025 RUNGCHAROON & SONS CO., LTD. ALL RIGHTS RESERVED.



Product: haii Salad Spinner

 haii Electric salad spi . 2 -~ ~
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© COPYRIGHTS 2025 RUNGCHAROON & SONS CO., LTD. ALL RIGHTS RESERVED.



Product: haii Salad Spinner

© COPYRIGHTS 2025 RUNGCHAROON & SONS CO., LTD. ALL RIGHTS RESERVED.



Product: haii Salad Spinner

© COPYRIGHTS 2025 RUNGCHAROON & SONS CO., LTD. ALL RIGHTS RESERVED.



S IS . 48
“intoodwdyoom



http://www.youtube.com/watch?v=dWfU-s5ZRdg

Brief:

Objective: dovnisdoanstignAigon haii Salad SplnnerToaluun core value NgnA19:Idsu
La: LWL conversion KaUuAwov haii mart Togwiun govN1N1SaIKUNY

Key Message: haii electric salad spinner 4.75L — aoaaolﬂsaoaaoooasa =] nu Perfect Spin
Wuaq lwaonQUunaaomaonmﬂwﬂTo wWaovusy Wio healthy UOVANL auNda lUioulio
#muouTHaunnao #1nSovASHvIUGUOVAUDTINGd

KUTYIKQ: haii 91u31 To

Target Group {VaE ﬂUﬂaU GenY 919 25-40U nijlawaladnuas sournoIKISAVIY Laza=an
lax nau Gen Z919y 18-24 U nzjoumsmmmsnaswoassm waztunisussus=aunisad (uls
[Foalide dovnistadovldiussrgawun uaztdorusie

Content Mood & Tone: Lively & Inspiring & Funny

Hashtag: #haiimart #muauTHauﬂnao #1ASovASIVIUQUOVAUDLNGC #aouaon’fumhsumuﬂm
Link to Online Shop: Zun1 Funn

© COPYRIGHTS 2025 RUNGCHAROON & SONS CO., LTD. ALL RIGHTS RESERVED.


https://shop.tiktok.com/view/product/1731787944630586071?region=TH&locale=th-TH
https://shopee.co.th/product/1368586653/27926927177/

KPI:

N1sUs:sljuwautwuvIUu
e dlKsSUuwuvU selling Campa|gn Usziiuonncduwudiaivisanlassouinuiosualku wazaou
Tonganu objective_ AKT5KSolU Audu 70%
o UwuvIUSzy=duU 1 1dou vuus:zutu 20,000 un
o uwuviucioliovs:y=g19 12 1dou vuus:=u1tu 2,400,000 uln
e Creative ADWAQASIVESSA AUEQlKU aoulong nau Target Group AU 30%

NsUs:uwanIsujuanisaiuuwuviu
e Jawadn Awareness 15U Reach > 1M+ ua: Engagement > 10% Hsomﬂnao SOUNY
campaign AU 30%
e ua:Conversion 90au1gRIfiaduosv ROI > 2x kEo0uluauiUkuIgi»l3 Audu 70%

© COPYRIGHTS 2025 RUNGCHAROON & SONS CO., LTD. ALL RIGHTS RESERVED.



HUNYLHAQ ¢

nusynvdalonalkuove [Qaov3lAs1:K LaavAIIWAQESIVASSA LazdWLUELUNISAAQ
WolkTdwadawsauRudaziuavls

NoUSYNY Daumcidogy, Studio drsunnevu, tas: %Affiliate (Hs:rI1viNIsaarasouniu
K1NAovN1STRAUYILYOVUSYNY 93UN8Laa15alfganuFuA wuLaUTdnY Online uas Offline
LazkInfulacdovnisoonyn mousumqunsmmHsuaangsTHlwumu

© COPYRIGHTS 2025 RUNGCHAROON & SONS CO., LTD. ALL RIGHTS RESERVED.
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